

































































































































































































 ・ ・ ・ 
），ターゲットに固有の側面を考慮するために，これらの推論の評価と
修正を行ない（評価
 ・ ・ 
），最終的にはアナロジーの成功や失敗にもとづいて何らかのより一般的なこ
とがらを学習する（学習
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Logic on Strategic Decision Making
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ABSTRACT
This paper explores logic differences of strategic decision making between top management
and middle management, by drawing recent cognitive science research. The purpose of this
paper is to identify why top management cannot make decisions solely based on objective data,
and what is the merit of letting middle management make decisions based only on objective
data. According to the theory of analogy, mathematical decision making theory cannot be
applicable for top management decisions made under uncertainty, and inference by analogy is
often used in making assumptions. Based on recent research called the situated approach, as
strategic decisions are made in situated situations, we cannot make decisions solely with
programmatic methods. Middle management may be able to made better decisions based on
objective data, because they do not have sufficient case bases for analogical inference.
